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A destination 
center in 

the heart of 
southwest 
Naperville 

83,953 SF

TOTAL PROJECT SIZE

AMAZON FRESH &
LA FITNESS SIGNATURE CLUB

ANCHORED BY

2,311 SF

SPACE AVAILABLE
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Key Demographics

Naperville is the 4th largest city 
in Illinois with roughly 148,000 
residents
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5 TUCKER DEVELOPMENT

Over 299,000 people work and 

live within a 15-minute drive of 

Wheatland Marketplace     

15 minutes

NORTH

59

59

59

TAPESTRY
SEGMENTATION

esri.com/tapestry

1B
Professional Pride
Wheatland Marketplace

Drive time of 15 minutes

DOMINANT TAPESTRY SEGMENT

22,914 households are Professional Pride

22.9% of households are in this segment

Professional Pride: Affluent Estates LifeMode

Professional Pride consumers are well-educated career
professionals that have prospered through the Great
Recession. To maintain their upscale suburban
lifestyles, these goal oriented couples work, often
commuting far and working long hours. However, their
schedules are fine-tuned to meet the needs of their
school age children...

Learn more...

ABOUT THIS SEGMENT

Household Type:

Single Family

Employment:

Prof; Mgmt

Median Age:

36.1

Median Household Income:

$113,975

ABOUT THIS AREA

Education:

66.2% have a college degree

Consumers are highly qualified in the science,
technology, law, or finance fields. They have worked
hard to build their prof reputation.

Consumers spend on credit but have the
disposable income to avoid a balance on their
credit cards. They spend heavily on Internet
shopping.

Most have a preferred financial institution, regularly
read financial news, and use the Internet for banking
transactions.

Fnd time in their busy schedules for themselves.
Work out in their home gyms, owning a treadmill or
elliptical - or visit the salon and spa.

Residents, both young and old, are tech savvy. They
not only own the latest and greatest in tablets,
smartphones, and laptops but actually use the
features each has to offer.

KEY FACTS FOR THIS AREA
Click facts to 'Explore for more' details

299,900

Population

100,222

Households

2.97

Avg Size
Household

179

Wealth
Index

145

Housing
Affordability

66

Diversity
Index

$333,219

Median Home
Value

0.43%

Forecasted Annual
Growth Rate

15 minute drive time

TAPESTRY
SEGMENTATION
The Fabric of America's Neighborhoods

Key Facts

$333,219
Median Home Value

2.9
Home Value to

Income Ratio

$113,975
Median HH Income

36.1
Median Age

100,222
Households

Education

5%
No HS Diploma

14%
HS Graduate

22%
Some College

59%
Degree or Higher

Wheatland Marketplace

Tapestry LifeMode
learn more...

Households HHs % % US HHs Index

Affluent Estates (L1) 52,251 52.14% 10.00% 521

Upscale Avenues (L2) 15,581 15.55% 5.55% 280

Sprouting Explorers (L7) 11,907 11.88% 7.20% 165

Family Landscapes (L4) 10,229 10.21% 7.63% 134

Middle Ground (L8) 2,979 2.97% 10.79% 28

GenXurban (L5) 2,549 2.54% 11.26% 23

Senior Styles (L9) 2,400 2.39% 5.80% 41

Midtown Singles (L11) 1,897 1.89% 6.16% 31

Cozy Country Living (L6) 302 0.30% 12.06% 2

Next Wave (L13) 92 0.09% 3.78% 2

Rustic Outposts (L10) 35 0.03% 8.30% 0

Uptown Individuals (L3) 0 0.00% 3.58% 0

Hometown (L12) 0 0.00% 6.01% 0

Scholars and Patriots (L14) 0 0.00% 1.61% 0

Age Profile

Dots show comparison to Will County

Households By Income

The largest group: $100,000 - $149,999 (23.8%)

The smallest group: <$15,000 (2.5%)

Indicator ▲ Value  Diff 
<$15,000 2.5% -2.5%
$15,000 - $24,999 3.5% -2.4%
$25,000 - $34,999 3.2% -1.6%
$35,000 - $49,999 6.7% -2.9%
$50,000 - $74,999 13.0% -1.7%
$75,000 - $99,999 12.0% -2.4%
$100,000 - $149,999 23.8% +1.1%
$150,000 - $199,999 15.1% +3.3%
$200,000+ 20.1% +9.0%

Bars show deviation from Will County

Tapestry Segments

1B Professional Pride
22,914 households

22.9%
of Households

1C Boomburbs
20,533 households

20.5%
of Households

2D Enterprising
Professionals
13,532 households

13.5%
of Households

This infographic contains data provided by Esri.
The vintage of the data is 2021.

© 2021 Esri
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Tapestry Segments     

TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

Households: 1,982,300

Average Household Size: 3.13 

Median Age: 40.8

Median Household Income: $138,100

LifeMode Group: Affluent Estates 

Professional Pride

WHO ARE WE?
Professional Pride consumers are well-educated career 
professionals that have prospered through the Great 
Recession. To maintain their upscale suburban lifestyles, 
these goal oriented couples work, often commuting far and 
working long hours. However, their schedules are fine-
tuned to meet the needs of their school age children. They 
are financially savvy; they invest wisely and benefit from 
interest and dividend income. So far, these established 
families have accumulated an average of 1.6 million dollars 
in net worth, and their annual household income runs at 
more than twice the US level. They take pride in their 
newer homes and spend valuable time and energy 
upgrading. Their homes are furnished with the latest in 
home trends, including finished basements equipped with 
home gyms and in-home theaters.

OUR NEIGHBORHOOD
• Typically owner occupied (Index 146),  

single-family homes are in newer neighbor 
hoods: 67% of units were built in the last 
20 years. 

• Neighborhoods are primarily located  
in the suburban periphery of large  
metropolitan areas.

• Most households own three or more  
vehicles; long commutes are the norm.

• Homes are valued at more than twice the  
US median home value, although three out 
of four homeowners have mortgages to  
pay off.

• Families are mostly married couples 
(almost 80% of households), and nearly half 
of these families have kids. Their average  
household size, 3.13, reflects the presence 
of children.

SOCIOECONOMIC TRAITS
• Professional Pride consumers are highly  

qualified in the science, technology, law, 
or finance fields; they’ve worked hard to 
build their professional reputation or their  
start-up businesses.

• These consumers are willing to risk their  
accumulated wealth in the stock market.

• Most have a preferred financial institution,  
regularly read financial news, and use the  
Internet for banking transactions.

• Residents are goal oriented and  
strive for lifelong earning and learning.

• Life here is well organized; routine is a key  
ingredient to daily life.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by MRI-Simmons.
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HOUSEHOLDS HHs % % US HHs

Fox Valley Mall

Naperville Crossings

Springbrook 
Prairie Pavilion

Heritage Square

Wheatland Marketplace

Naperville Marketplace



Ideally positioned 
along the highly 
trafficked Rt. 59 
retail corridor
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NORTH

Strong regional 
market draw
Just north on Rt. 59, immediately 
south of I-88, is a 3-mile stretch 
of densely concentrated power 
centers anchored by Fox Valley 
Mall that contributes to the area’s 
reginoal draw 

46,000 VPD49,300 VPD
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Illinois Route 59

95
th
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Traffic
Signal

Traffic

Existing Building

McDonald's

144

136
132

104
108
112
120
124

144

136

132

124

120

112

108

104

2,311 s.f.

2,434 s.f.

1,277 s.f.

1,508 s.f.

1,217 s.f.

1,568 s.f.

1,277 s.f.

1,392 s.f.

Space

Total s.f.

Inline Shops
Tenant Floor Area

12,984 s.f.

Lee Nails

Subway

YK Martial Arts

Simply Me

41,300 VPD

20
,0

00
 V

PD

FRANK GIRONDA 
SALON & SPA

Total Parking Spaces: 794

Not TDC Owned

Symmetry Chiropractic 

Kung Fu Tea

Executed Lease

Available

Signal

62’-8 1/3”

Dunkin
Donuts

Tucker Development owned

36,608 SF34,361 SF

AMAZON 
FRESH
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AMAZON 
FRESH

Over 60,900 vehicles per day at 

the intersection of Rt. 59 and 95th St.

NORTH

High visibility and easy 

access along the Rt. 59 

retail corridor



144
Code Ninjas

2,311 SF

136
YK Martial Arts

2,434 SF

132
Kung Fu Tea 

1,277 SF

124
Symmetry Chiro

1,508 SF

120
Subway
1,217 SF

112
Lee Nails
1,568 SF

108
Simply Me
1,277 SF

104
Executed Lease 

1,392 SF

Amazon
Fresh
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AMAZON FRESH

YK MARTIAL ARTS

SIMPLY ME SALON

Strong service based co-tenancy  

NORTH
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Kate Lawson
Marketing and Leasing Coordinator
(847) 926-9999 X523 (p)

(847) 748-3884 (m)

KLawson@tuckerdevelopment.com


